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The internet has become an
important source for consumers’

HVAC purchase information.
2019 2016 2013

GENERATIONAL SHIFT
The younger the purchaser the

more likely they are to rely on their
internet research rather than their
contractor’s recommendations.

HVAC manufacturers’ HVAC Manufacturer - 58%
internet focus is paying off.
Search Engine - 45%
Online Review - 33%
Contractors - 32%
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